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overview

; J“"'We deS|gnglverse emerging media products & solutlons to
- craft-groundbreaking crossnedia campaigns for global
advertising, entertalnment education and art marketing

mdustrles

Founded in 2000, d’strict began as a
global web design company.-Then it
extended the business-landscapes into
the cross media product and solution
developments in the fields of advertising,
entertainment, education and art
marketing.

Our-global signature practice is
—eomprised of tangible digital & software
development, creative contents-planning,
production-and-comprehensive cross
media execution. These unique
d|SC|pI|nes anci_tgqglb!e product R&D
3 ou’muts aIIow us-to-craft revolutionary
rand ‘launching-shows, events, concerts
~and-environment designs such as media
:fagade and diverse-interactive-brand
=—8pace mnovatrons

02 = OVERVIEW

120 experts are crafting innovative
landscapes in immerging & cross-media
designs through ground breaking global
projects and innovative R&D outputs.

Since 2000, d’strict has provided game
changing innovations to global brands
with our multidisciplinary digital design &
marketing-expertise. Our DIGILOG UX
principles converge analog sensitivities
and digitalinnovations to create tangible
innovations in-our daily life.

As a result, we have unveiled numerous
world class-R&D outputs.in the field of
outsized multi-touch screen, motion &
sound-sensing technology and
stereoscopic 4D stage production.
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2000: Founded in 2000, d’strict crafted
Korean web design trend & new orders in
digital market. We also defined the ‘Web
Design Standard’ for Samsung Electronic
ecommerce architecture and it became the
standard global online platform until now.

2002: The concept of ‘micro site’ was
adopted with the beginning of Samsung
electronics Comdex Promotion Site

2005: Completed ‘UX Design Company”
vision statement and methodology and
applied to world class design & IT renovation
projects.

2009: Opened a branch office in NYC and
the first UX Studio in Korea. d’strict started to
produce tangible UX products and applied
products to the Samsung global launching
events in 6 countries.

development, and it has been used as a key
definition and manual for global Samsung
online campaign.
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2004: Extended business portfolio into
mobile UI/GUI, new device Ul and new
image display and carried numerous
innovation projects for global brands.

d 0 s +milestone

Since 2000, we are continually speculating our UX
research works and creating innovative global
signatures under the
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2010: In addition to the Olympic, CES and Samsung Wave global launch project, d’strict
showcased the world’s first 4D theater art performance genre by converging traditional
percussion arts and 3D holographic stage performance. Digital versus analog, tradition versus
contemporary and maestro versus digital innovator, all of these dissimilar contexts and
metaphors mixed together and created the monumental 4D theater art performance.

We transform people’s daily experiences in various fields by pursuing endless UX
renovation research and development. We labeled it as ‘d’strict 2.0.”
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Company Foundation

Gold prize in
London international award

Changes Bl to d’strict
Launched Music UX Product ‘UCO’
Samsung Venture Capital investment

World’s first interactive holographic performance
global Launch show in 6 countries

Opened New York branch office
Opened UX studio in Korea

Unveiled World’s First
4D holographic theater art
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d 6s + DB thinking

We believe that digital is not a separate entity, more likely

considered as a part or extension of human being and our

physical surroundings. Throughout tangible and intangible

DI GI LOG practices, dobéstrict crafts revol uti
UX products and solutions.
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d’strict converges digital and analog to Our DIGILOG UX principle is not limited to
design the Digilog experience. digital or analog solution, rather it is a

Our vision is based on the embodiment focused approach to enrich human lives,
design through human centric digital landscaping next decade vision statements
interfaces and experience design principles and innovative execution models in the field
via our five senses. This is a new design of business marketing, advertising,
statement where we adopted from Dr. Lee entertainment and education.

Eoryeong, one of the prominent scholar in

21st century.
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DIGILOG theory embraces new metaphors
and direction in next generation
informational culture and society. He claims
the positive future information society
architecture through his ‘Digilog statement’.
It nullifies existing binominal theorem and
constructs a new ideas of overcoming a
negative side of internet and its limitation
that overwhelms our society today.

- Lee Eoryeong

Universal Frame

¢ 04- D’STRICT DIGILOG THINKING




d 0 s + WX poduct

déstrict has wunveiled numerous
area of outsized multbuch screen, motion & sound sensing
engineering and stereoscopic 4D stage production.

wor |

Since 2006, d’strict has been unveiling revolutionary UX products and solutions in the
market throughout innovative R&D process.

Currently, Hyper Stage, Universal Frame, Hyper Fagade, and Universal Facade are
commercially available and deployed to global & regional brand practices.

In order to craft ground-breaking UX products and solutions, we converge next generation
technologies such as gesture & sound sensing, motion capture, vision processing

as well as multi-touch Interface with future display and R&D outputs including holographic
movie, stereoscopic 3D motion video, architectural display and sphere (Dome) display.
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our UX product lineup e
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32inch Multi-touch platform in 2D,
providing an intuitive multi-touch
platform and cross media
experience via wireless sync
engineering.

UCC Touch Table

100 inch multi-touch wall and
outsized 2.5D media fagade that
creates 3D like effects in
architectural surface.

UCC Touch Wall

Glasses-free holographic movie
delivering the whole new 3D
experience.

Super Real 3D Holographic Performance

Stereoscopic 3D holographic movie,
gesture & sound sensing, scent effect
engineering and real performance
integration craft stereoscopic 4D art
performance.

Super Real 4D Holographic Performance

PRODUCT BROCHURE INQUIRY

i

Transforming an outsized indoor
or outdoor architectural fagade
into the stereoscopic 2.5D media
facade.

Stereoscopic Media Facade

HyPy 32
e >

Hyper Scopic 3D product is
designed for outsized 3D
performance planning with 3D
glasses, creating an immersive
stereoscopic depth among diverse
3D contents.

Stereoscopic 3D

Vil

Stereoscopic 3D holographic
movie, gesture & sound sensing,
augmented reality engineering and
interactive user interaction creating
4D kiosk experience.

4D Installation

Please send us email at business@dstrict.com

P
et

Outsized 3D fagade, gesture
sensing engineering and interactive
user interaction landscapes new
milestone in stereoscopic 4D
experience.

to request UX product brochure info.

Our representative will contact you shortly. Stereoscopic 4D
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HYPER STAGE is designed with stereoscopic 3D holographic movie, ﬂ_JI

and gesture & sound sensingtechnologles providing super real SDM m
brand campaign without 3D glasses *ﬁ

HYPER STAGE offers HD-quality 3D
holographic movie that makes you feel like you
are watching real life-size objects and
sceneries.

It offers an immersive campaign beyond the
limits of flafe and space. raphic Keynote
in U.K can be,st, j w host in New
York and can Create real time lecture for
audience in NY and U.K. In the field of Theater
Art, one maestro can play 4 different musical
instruments*$imultan€ously. by combining live
action and Hﬁlogra&ic digital performance.

. o
Real Tlneﬁesture & Sound

Interaqbon —
HYPERSTAGE raphic movie can be

controll€d Wit n and sound sensors in
real-timg to T@onder of blurred
boundari eeffreal and virtual worlds.
Itis de3|gﬂedfo rOcognlze human movements,
gestures and sounds of real performers from

event stage. In other words, 3d holographic
fagontents can be interacted with various

m.*pgfprme{ig’:md movements and sensors also

reply to the MC’s voioedinstrumental sound
and the audience’s cheering and applause.
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The world’s first glasses-free

4D theater performance m n m

Unlike 3D movies that require special glasses,
HYPER STAGE Holographic movie can be
entertained with bare eyes.

HD quality 3D holographic movie impressive
visual scale and dynamic movements are fused
with the real-time performance on stage and the
scenes are also embraced with motion videos in
rear screen. Hyper stage creates world’s first 4D
stereoscopic theater presentation format with
various spatial effects that merge the line between

the reality and virtugorlds.

Dotails Settings o
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